Working
Better,
Together.
In today’s fast-changing world, legal challenges come
as fast and as furiously as new opportunities emerge.
Whether expanding into new markets, innovating new
business models, or navigating complex regulatory
issues or disputes, success requires anticipating and
influencing what’s next.
At Loeb & Loeb, it’s what we do every day — connecting
people, ideas and opportunities to help our clients write
the next chapter.
This synthesis of forward thinking and connected
approach yields powerful results. And great stories —
of growth, resilience, innovation and transformation.
We’re proud of the results we’ve achieved for our clients
and invite you to read some of their stories here.

We’re all connected.
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(Y)our Stories
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Litigating
Beyond the
Numbers
Despite national investment
in STEM education, demand
for skilled IT workers in the
United States continues to
far exceed supply.
For years, global technology services firms have
worked to help American companies fill this
talent gap.
When a Mumbai-headquartered IT consulting
firm became the target of class action litigation
alleging bias against U.S. and other non-South
Asian workers, it wasn’t just an attack on one
company. It was an attack on the prevailing
business model of the global technology
consulting industry.
Charged with defending the company, Loeb
& Loeb took on the task of translating these
standard business practices into concepts that
an American jury could understand.
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We scored a huge win for the company before the trial began,
convincing a California court to deny certification for a putative
class of over 250,000 applicants. Proceeding to trial was a
significantly smaller termination class of 1,600 former employees.
In the employment arena, few “pattern or practice” discrimination
cases go to trial, and the test of whether a company has a policy
of discrimination relies heavily on statistical comparisons.
From the start, we knew that the foundation of the plaintiffs’
allegations against the company rested on numbers that were —
like apples and oranges — not suitable for comparison.
After analyzing more than 10 million documents across numerous
databases, we were able to paint the full picture for the jury and
put the plaintiffs’ numbers into perspective with color from our
client’s human resources professionals.
Loeb presented apples-to-apples figures to knock down the other
side’s claims and pointed to overwhelming anecdotal evidence of
the IT consulting firm’s equal employment opportunity practices.
At trial, our team showed that the company increased its nonSouth Asian U.S. workforce by 400 percent in recent years, while
investing millions in tech training programs for American students.
We proved that the company had no believable motive to prefer
employees of any specific race or national origin because more
than 4,000 of the company’s U.S.-based positions remained open,
with no candidates to fill them.
By litigating beyond the plaintiffs’ numbers, Loeb secured a
unanimous jury verdict in favor of our client.
This was the first case to go to trial among several pending class
actions attacking the business model and employment practices
of some of the world’s largest tech companies. The win has been
called “a shot in the arm for the industry,” and it will surely set the
standard for what follows. n
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LITIGATING BEYOND THE NUMBERS

Round-the-Clock
Negotiation

The sun was coming up outside the
windows of the midtown conference
room.
Time was running out on one of the largest and most highprofile commercial lease negotiations in Manhattan.
The deal: A massive and complicated 1.2 million-square-foot
lease extension and expansion at 1211 Avenue of the Americas.
The inauspicious deadline to close: Friday, January 13.
Late-in-the-day requests by tenant companies 21st Century
Fox and News Corp on Thursday had kept the parties working
well into the night, sending them back to the negotiating table
at 3 a.m. on Friday. The Loeb & Loeb team, acting on behalf of
landlords Ivanhoé Cambridge and Callahan Capital Properties,
was still working to reach a deal that would keep our clients’
biggest tenants in place, while expanding their occupancy to
nearly 60 percent of the midtown skyscraper and extending their
leases into the future.
The prior year, Fox and News Corp publicly announced that they
had negotiated terms for a move of their joint headquarters to
the yet-to-be-built 2 World Trade Center in Lower Manhattan.
Six months later, the media giants reversed the decision, setting
the clock ticking on lease negotiations with our clients.
From the outset, the complex deal was made even more
challenging by complicated corporate structure issues,
convoluted lease documents, extraordinary time pressure and
the ever-present possibility that the two companies would
change their minds again and make a move downtown.
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The biggest challenge?
The original lease was from 1992 — before Fox and News Corp
split into separate businesses — and it had been amended
24 times.
Our team was not only tasked with negotiating the 25th
amendment, but also had to create a new stand-alone lease
document for News Corp, giving the company similar rights
and privileges as Fox. This required the painstaking process of
unwinding the effects of each of the previous 24 amendments
— some of which added specific clauses or provisions that
were revised or removed by an amendment down the line.
The lease bifurcation was further complicated by the delicate
interplay of the tenants’ options and branding rights and
restrictions, many of which could be granted to only one of
the two companies.
After navigating this intricate web of lease amendments and
letter agreements while negotiating infrastructure changes
and flexible options for all parties, we had final signatures just
before sundown on Friday, the 13th of January.
At Loeb & Loeb, we know that sometimes negotiating leases
for premier commercial space in “the city that never sleeps”
means that we don’t either. n

At Loeb & Loeb, we know that sometimes
negotiating leases for premier commercial
space in “the city that never sleeps”
means that we don’t either.
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ROUND-THE-CLOCK NEGOTIATION

Innovative Estate Planning
for the Tech Sector
The Silicon Valley has long
been a breeding ground for
innovation. A vibrant tech
ecosystem where young
visionaries — armed with
drive and perseverance —
can turn a big idea into a big
business with a big return.
When this kind of success happens, the newfound
wealth that accompanies it can be an overwhelming
and emotionally charged experience. That’s where
the right planning comes in.
Loeb & Loeb’s trusts and estates team has been
advising California’s tech startup community for
decades.
We’re here to help.
For 20- or 30-somethings who haven’t yet started
families, or who are just beginning to think about
the next generation, estate planning can be hard
to grasp. But for an industry filled with young tech
titans, early preparation can yield powerful results.
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Take, for example, our estate planning work with
one Silicon Valley entrepreneur-turned-billionaire,
which began before he took his company public
— when he was still struggling to make ends meet.
We assisted in transferring his pre-IPO stock to
an irrevocable trust. The result? More than $1 billion
in gift and estate tax savings — assets that are
now used as a family endowment — that will pass
to multiple generations and fuel philanthropic
endeavors.
Following the recent acquisition of its popular app
by a major industry player, another tech client
brought in Loeb lawyers to counsel the company’s
employees who stood to cash in on the deal.
We worked with individuals at all levels of the
organization — from executive to rank-and-file —
providing advice on income tax considerations,
gifting strategies, charitable giving vehicles and
other techniques to manage and safeguard their
earnings.
Innovation has been part of Loeb & Loeb’s DNA
since the very beginning. We’re thrilled to help
today’s tech innovators manage and protect
the fruits of their creative labors. n

Loeb’s trusts and estates team has been advising
California’s tech startup community for decades.
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INNOVATIVE ESTATE PLANNING FOR THE TECH SECTOR

Ice Hockey
in the Desert?
“Selling ice to Eskimos” — that’s what
people say when they’re talking about
making a hard sale.
At Loeb & Loeb, we know that bringing ice to the desert
can be a much harder — and more rewarding — deal to close.
In fact, we helped bring both the ice and the team to play on it
— the NHL’s newest expansion team, the Vegas Golden Knights
— to Las Vegas.
We were involved from the very beginning, initially serving as
matchmaker for the two parties who would come together
to form the ownership group. Acting on behalf of majority
owner Bill Foley, we structured the ownership entity and helped
navigate the NHL’s rigorous expansion application process.
Securing the franchise for the NHL’s 31st team meant convincing
the league that Las Vegas — one of the largest U.S. markets
without a professional sports franchise — could successfully
support an ice hockey team with both a sizable fan base and
a state-of-the-art arena.
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Not an easy task, but our client was committed —
and so were we.
We brought the ice first, helping negotiate the lease
for the team to become the anchor tenant at the
future T-Mobile Arena, a state-of-the-art new venue
just off the Las Vegas Strip.
Then we brought the team. The NHL needed to see
that a robust fan base existed, so we commissioned
a market study that persuaded the league to greenlight a season ticket deposit drive.
It seemed like another impossible pitch — getting
10,000 full-season deposits for an as-yet-unnamed
pro hockey team that didn’t even exist to play in
an arena that had only broken ground. Our client
maxed out within six weeks of launching the drive.
Once the NHL voted unanimously to approve the
expansion franchise, our clients dug into building
and marketing the team. Loeb has been right
there with them, helping negotiate media rights
arrangements, structuring premium suite deals and
corporate sponsorships, and negotiating a variety of
other transactions and arrangements for the Vegas
Golden Knights’ inaugural season. n
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ICE HOCKEY IN THE DESERT?

Securing the franchise meant convincing
the league that Las Vegas could successfully
support an ice hockey team with both a
sizable fan base and a state-of-the-art arena.

Texas (Restructuring)
Success!

The recent oil bust had a devastating effect on U.S. energy
companies. Oil prices hovered at unsustainable levels, even for
Texas producers. Wells sat idle. It just didn’t pay to keep pumping.
Numerous oil producers tumbled into bankruptcy,
causing a ripple effect of financial hardship
across the industry for those that served them.
Companies like Loeb & Loeb client C&J Energy
Services, a Houston-based provider of onshore
well construction and intervention, completion
and production, and other oilfield services.

reorganized company to raise an additional
$200 million through an equity rights offering.

At the time we were brought in to help, C&J
— once a rapidly growing public company with
operations across the U.S. and western Canada
— was faced with unsustainable debt.

Even after the restructuring was complete, Loeb’s
work was far from done. Since C&J emerged from
Chapter 11, our lawyers have helped the company
resolve nearly 5,000 unsecured creditor claims,
including significant tax claims, and guided
C&J through discharged pre-bankruptcy litigation.

A team of Loeb’s bankruptcy and finance lawyers
worked together with the company’s other
restructuring professionals to guide C&J through
a voluntary restructuring that had it in and out of
the Chapter 11 reorganization process in less than
six months — with a much healthier balance sheet.
Through the restructuring, C&J negotiated
an agreement with its lenders that eliminated
entirely the $1.4 billion in bank debt on the
books through a debt-to-equity conversion. The
restructuring also provided C&J with a $100 million
senior secured credit facility and enabled the

Throughout the Chapter 11 process, the company
was able to continue day-to-day operations,
preserving thousands of jobs in the U.S. and
Canada.

The energy sector remains a volatile industry,
buffeted by political and market forces both at
home and abroad. With Loeb’s help, C&J Energy
Services was able to respond proactively in a
fiercely challenging environment. Today, the
company is better-equipped to take advantage
of upswings and weather market dips, and to
invest in advancements in technology that
responsibly drive cost savings and efficiency
for the energy industry of tomorrow. n

C&J’s restructuring eliminated
$1.4 billion in bank debt from its books.
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Sometimes it takes fierce advocacy
and defense to protect you and your legacy.

Fiercely Protecting an
Individual’s Post-Death Plans
Typically, if a will or trust is challenged, it happens after a person dies.
But as life spans grow longer and wealth accumulates
among the aging, beneficiaries are increasingly seeking
to secure inheritances while settlors are still alive.
The result? A marked rise in trust and estate litigation
questioning mental capacity pre-death.
Faced with such challenges, Sumner Redstone — the
former chair and controlling shareholder of Viacom and
CBS Corp. — called on Loeb & Loeb’s Trust and Estate
Litigation team to protect and preserve his advance
health care directive and the estate plan he established
to govern his fortune and legacy.
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Mr. Redstone, an American businessman born in
1923 and a noted philanthropist who’s lived a long
and distinguished life, sought an order from the
Superior Court of the State of California to confirm
the validity of modifications he made to the plan.
An ugly and very public legal battle ensued,
questioning Mr. Redstone’s mental competency.
The yearslong litigation not only required the Loeb
team to handle sensitive trust and estate issues, it
also required attention to personal health and private
matters — all under intense public scrutiny.

An onslaught of legal actions fueled provocative
headlines that riveted both Hollywood and Wall Street.
Opposing counsel boldly proclaimed to the press that
“fifteen minutes should be more than enough” to
establish that Mr. Redstone lacked sufficient mental
capacity to execute his estate planning documents.
They were wrong.
During videotaped testimony, Mr. Redstone — 92 years
old at the time — was composed and very alert, making
his feelings “crystal clear,” according to the court.

After the first day of trial, Loeb secured complete
dismissal of the challenge to Mr. Redstone’s advance
health care directive. Subsequently, Loeb’s lawyers
obtained an order confirming the media mogul’s
capacity and free will to execute his estate plan
as he saw fit.
This victory cemented Loeb’s proven track record of
successfully litigating high-profile trust and estate
disputes.
It also demonstrated that careful estate planning is
critical. But, alive or dead, sometimes it takes fierce
advocacy and defense to protect you and your legacy. n
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Heaven Sent:
A Death-Defying
Feat of Negotiation
The plane was ready to take off.
Stunt skydiver Luke Aikins was about to attempt to set a new world record
for the highest jump from a plane without a parachute — aired on live
television for the Fox broadcast Heaven Sent.
Just one hiccup: Entertainment industry labor union SAG-AFTRA would
not grant clearance unless Aikins agreed to wear a parachute.
Luckily, Loeb & Loeb had an experienced negotiator on-site. Used to
negotiating time-sensitive collective bargaining agreements and getting
productions back up and running quickly during union-related work
stoppages, she reached an understanding with SAG-AFTRA just minutes
before the scheduled jump.

Here’s how it unfolded …
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T minus two hours
and counting.
SAG-AFTRA still refuses to clear the jump
unless Aikins agrees to wear a parachute.

T minus 72 hours
and counting.
SAG-AFTRA determines the jump as
planned is too dangerous. Without
SAG‑AFTRA clearance, more than a
dozen critical stunt performers could face
disciplinary action if they participate.

T minus 27 hours
and counting.
The show’s producers place an urgent
call to Loeb: “We were unable to get
SAG‑AFTRA to reverse its decision.
Can you help?”
Tapping into long-standing industry guild
and union relationships, Loeb’s leading
entertainment labor lawyer immediately
contacts SAG-AFTRA to connect the right
union representatives with the producers’
team of experts — experienced stunt
coordinators and performers, NASA
engineers, and scientists who designed
and tested the jump and can explain
the abundant safety measures in place.
Talks continue throughout the day.
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HEAVEN SENT: A DEATH-DEFYING FEAT OF NEGOTIATION

Aikins has not rehearsed with the parachute
and fears the equipment would change his
weight, the aerodynamics of his body, and
his landing — actually increasing his chances
of getting hurt. Knowing the jump must
happen on schedule for the live broadcast,
he reluctantly takes the parachute and
prepares to board the plane.

T minus one hour
and counting.
While Aikins and the stunt team make lastminute adjustments in the air, delicate
negotiations with SAG-AFTRA representatives
are happening on the ground. Minutes before
the scheduled jump, an understanding is
reached.
With no time to spare, Aikins jumps without
a parachute — making history by free-falling
through the air and landing safely before
millions of live viewers.
One of the producers said of Loeb’s role in the
successful stunt: “You were heaven sent!” n
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Tapping Influence
Today’s connected consumers are changing the marketing game.
As new generations gravitate toward more organic
content and new media platforms, digital strategies
such as influencer marketing and native advertising
give brands unique access to their target markets.

a result that avoided penalties against our client
and generated much-needed guidance on the
rules for disclosures on social media and in native
advertising for both brands and influencers.

These tools of engagement sit somewhere between
traditional advertising and the fully expressive
content of editorial articles, independent reviews
and social media musings. It’s a difficult-todefine sweet spot and a rapidly evolving space
where innovative technology and the platforms
it powers develop far more quickly than the rules
for navigating them.

In another matter, we helped a major digital
content publisher prevail in a proceeding before the
National Advertising Division of the Better Business
Bureau, the advertising industry’s self-regulatory
body. The case helped define the line between
editorial and advertising content. And the NAD’s
decision provided critical guidance for content
providers on how to avoid an advertiser’s burden
for claim substantiation when digital content is
monetized through affiliate links.

The risks — like the rewards — are high.
Regulators are keeping a close watch. And so is
Loeb & Loeb.
We know the space because we work with everyone
in it — from major consumer and retail brands,
agencies and content providers, to influencers and
talent of all types, including celebrities and social
media personalities.
When one of the country’s oldest and best-known
retailers was faced with a Federal Trade Commission
inquiry about a highly successful native advertising
and influencer marketing campaign involving
dozens of fashion bloggers and Instagrammers, it
turned to Loeb. We worked with the FTC to reach
29

At Loeb, we know it’s easier to tell our clients what
they can’t do and how to play it safe in this everexpanding market.
But we’re not naysayers, finger-waggers or playit-safers. We’re creative problem-solvers who help
clients leverage the power of the digital space to
the fullest and navigate the shifting enforcement
picture without stifling their messaging or
sacrificing the integrity of their brands.
And when the work we do — with our clients,
government agencies and industry self-regulatory
organizations — helps set the standards and shape
the digital marketing landscape? Even better. n

Style Evolution

The world of retail is evolving.
Many haute couture houses and high-end retailers
are transforming as the very meaning of luxury
seems to be in flux. Innovation and technological
savvy are on-trend, yet certain traditions and
classic elements remain timeless. Heritage
brands must consider more agile engagement
methods, connecting with consumers across new
technologies and focusing on the total customer
experience.

Steeped in New York City history and a forerunner
in American luxury and elegance, a landmark
department store trusts Loeb lawyers to protect
its house brands and product lines around the
world. We advise on global trademark portfolio
management, manage licensing regimes and
collaborations, enhance in-store and online
customer experience, and handle IP disputes
and litigation.

That’s where Loeb & Loeb comes in.

An icon of Golden Coast glamour, St. John Knits
has been a leader in knit innovation and craft for
over 50 years. Seeking brand protection guidance
in a period of dynamic transition, this quintessential
California brand called on Loeb lawyers to advise
on intellectual property, privacy, e-commerce and
promotions matters.

Our leading practitioners in brand protection
support the fashion industry holistically, from
sketchbook to runway. From a refined European
luxury goods manufacturer to a Parisian fashion
house celebrating modern celebrity style, our
clients are as distinctive as their styles, yet with
one common thread: They consider Loeb lawyers
to be trusted advisors in matters of intellectual
property, advertising, privacy and technology.

While trends come and go, business-minded
thinking is always in style.
And Loeb is committed to helping our fashion
clients evolve and stay current for the industry’s
changing seasons. n

Our clients are as distinctive as their
styles — but they all trust Loeb to advise
in matters of intellectual property,
advertising, privacy and technology.
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For the Thrill of It
When you hear “Universal Studios theme park,”
what comes to mind?
Rides that transport you into your favorite
blockbuster movies and TV shows? Photo
ops with famous characters? A shopping
excursion, a meal or a live show at Universal
CityWalk?
Universal Beijing will have all that — and
more.
Nearly 15 years in the making, Universal
Beijing will be a spectacular addition to
China’s growing entertainment and tourism
sector. In addition to the theme park, the
nearly 1,000-acre resort will include hotels,
a metro station, and a first-rate retail, dining
and entertainment district — all blending the
studio’s iconic entertainment properties with
Chinese cultural influences.
Bringing all of these pieces together
successfully for any theme park of this size
is a massive undertaking.
When Beijing Shouhuan Cultural Tourism
Investment Co. — a consortium of five state-
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owned companies — teamed with Universal
Parks & Resorts to build and operate Universal
Beijing, they looked to Loeb & Loeb for help.
Loeb lawyers negotiated the multifaceted
master licensing agreement for use of
Universal’s entertainment properties, and
facilitated numerous ancillary agreements
covering other aspects of the resort, including
CityWalk Beijing, the resort hotels and even
the parking structure.
Loeb’s skill and know-how in complex
corporate transactions, global intellectual
property licensing and branded entertainment
media, along with our significant practice in
China, made us an ideal partner for the deal.
Building a theme park can be “fast and
furious.” The first phase of Universal Beijing is
set to open by 2021, and we’re thrilled to have
helped Beijing Shouhuan navigate the legal
twists and turns along the way. n

Nearly 15 years in the making,
Universal Beijing will be a spectacular
addition to China’s growing
entertainment and tourism sector.

A Prescription for
Transformation

Innovations in technology are driving an industrywide
revolution in health care.
From enhancing relationships and
interactions between medical
professionals, patients and managed
care companies, to transforming
business models to maximize cost
savings while improving the patient
experience — the change is dramatic.
Technology is even transforming
communication among consumers,
providers and insurers.

that enhance the member experience,
including innovative telemedicine
solutions and an overhaul of the
member portal.

At Loeb & Loeb, we partner with
stakeholders across the health care
industry — providers, payers and
technology companies — to reshape how
they operate in this shifting landscape.

Loeb lawyers work with health care
companies at the intersection of
technology and M&A, on tactical
investments, pioneering joint ventures
and other strategic relationships that
seize on new opportunities and capitalize
on key capabilities, helping them
achieve their missions — both for the
organizations themselves and for the
communities they serve.

Loeb lawyers have worked with New York
State’s largest health care provider and
private employer, Northwell Health, to
implement transformative IT solutions
and services that leverage the health
system’s expertise and experience.
These strategic initiatives are enhancing
Northwell’s health care delivery and the
digital patient experience, enriching
patient access services, and streamlining
core operations, including revenue cycle
management.
Loeb has assisted one of the country’s
largest managed care companies in
procuring and implementing IT solutions

And we’ve helped other managed care
clients transform their IT operations,
including through Infrastructure as a
Service (IaaS) programs and robotic
process automation projects.

In an industry experiencing regulatory
uncertainty, evolving consumer demands
and ongoing financial obstacles, the
future is hard to predict.
But two things are certain: Technology
and innovation will be the change agents
that define health care in the years to
come. And Loeb & Loeb is excited to
partner with clients to drive this change. n
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Over the last decade, esports has exploded from a niche
subculture into a $1 billion global industry. A social, economic
and cultural phenomenon, esports has amassed an audience of
hundreds of millions of players, streamers and fans worldwide.
The numbers are staggering. And the momentum?
Seemingly unstoppable.
When it comes to navigating and monetizing
this explosive new playing field, Loeb & Loeb is
on the front lines. From live events, technology
and entertainment to brand management, M&A,
venture financing and data privacy, we provide
legal and business counsel across nearly every facet
of the esports universe.
Loeb also serves as strategic partner to key figures
in esports who are driving the genre’s rapid
crossover into the mainstream culture — figures like
Tyler “Ninja” Blevins.
Ninja’s career catapulted from his start in his 20s as
a video game competitor from the Chicago suburbs
to a red-carpet celebrity whose star power rivals
that of some of the biggest names in sports and
entertainment.

Mass Stream to Mainstream:
The Esports Battle Royale

Loeb has worked to help structure the corporate
organization of Ninja’s various businesses and to
protect and monetize his increasingly powerful
brand. Our corporate and intellectual property
lawyers have negotiated lucrative sponsorships,

endorsements, licensing and entertainment
agreements, helping the esports megastar expand
his influence and his empire.
In the past year — as Loeb worked behind the
scenes — Ninja became an NFL Thursday Night
Football streaming commentator. He partnered
with Astralwerks for the release of an electronic
dance album on a new record label called
“Ninjawerks.” He hosted a New Year’s Eve event
in New York’s Times Square, livestreaming video
game play with celebrity guests. He appeared
in cameos in Hollywood films and on national
television shows, including The Ellen DeGeneres
Show, Celebrity Family Feud and The Tonight Show
Starring Jimmy Fallon. The list goes on.
In addition to athletes and influencers like Ninja,
Loeb advises a wide range of esports stakeholders,
including investors, brands, funds, developers,
publishers, distributors, venues, and gaming
and location-based entertainment companies,
among others.
The future is bright for esports. From mass stream to
mainstream, we’re thrilled to help set the course for
this dynamic industry. n
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“Home Depot Wins SCOTUS
Look at Consumer Class Suit”
— Bloomberg Law

“Major League Baseball
in-Game Action,
Highlights Coming to
Streaming Service

“Answering the Call: Pro

DAZN” — USA Today

Bono Lawyers Respond to the
Immigration Crisis”
— American Bar Association

“Oprah Winfrey,
Apple Sign Multi-Year

Ours and Yours

Content Partnership”
“Nonprofit Makes Move

— Variety

to Buy For-Profit”
— Inside Higher Education

“Deutsche Bank Closes
$630M Construction

“Largest Solar Project
in Dominican Republic
Gets Financing”

Loan for Related’s
$1B DTLA Development”
— Commercial Observer

— Latin Lawyer
“Chinese Buyout of
“Former WWE Star CM Punk
Wins Defamation Lawsuit
Brought by Company Doctor”
— Chicago Tribune

Australian Cancer
Treatment Developer
Approved” — Caixin

Expanding into new markets.
Launching innovative products
and services. Protecting assets.
Resolving disputes. Connecting
with audiences in new ways ...
The legal services we provide are as diverse as the
opportunities — and adversities — our clients face. Each
story is unique. But together, we shape the future.
At Loeb & Loeb, our success is your success. Our stories
are your stories. Some are headline-making. Others
quiet and untold.
This collection barely scratches the surface. Connect
with us to experience the depth of Loeb’s offerings and
to see how we can help write your next chapter.

We’re all connected.
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